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on user experience and business costs. Table 1 summarizes some of these emerging 
market effects, contrasting the DMA’s stated objectives with observed outcomes in 
the EU digital ecosystem.

Table 1 - DMA effects on the EU market

DMA intended impact Observed outcomes
More opportunities for innovators 
and technology startups to compete 
and innovate

Rather than expanding opportunities 
for innovation, DMA-related compliance 
uncertainty has delayed or limited the rollout 
of new digital and AI tools in the EU. Meta 
has not released Llama 4 in Europe14, and the 
EU version of Meta AI is limited to text-based 
features15. Google’s AI-powered search (AI 
Overview) entered the EU market with an 
estimated 9-month delay16. These delays reduce 
SMEs’ access to enabling technologies and 
impose measurable costs from delayed and 
downgraded AI launches. 

Survey evidence from EU and U.K. small 
technology firms, conducted by an industry 
association representing app developers, 
suggests that regulatory uncertainty and 
compliance-related delays may have tangible 
economic effects. Nearly 60% of respondents 
report a minor or significant delayed access 
to AI tools compared to other regions, around 
half indicate slower innovation and product 
development, and 45% report higher costs 
associated with delayed or restricted access to 
advanced AI technologies. The survey further 
indicates that approximately half of respondents 
perceive regulation as having a moderate or 
significant impact on AI adoption17.

 

Fairer business environment for 
business users

Instead of resulting in a fairer business 
environment, DMA-related changes to search 
and platform integration have reduced visibility 
and access for European businesses. The 
DMA’s ban on self-preferencing has required 
major changes to Google Search, including the 
removal of Google Flights and hotel comparison 
tools and their replacement with links to third-
party aggregators18. 

These changes have led to reduced traffic to 
European travel businesses, with hotels and 
airlines reportedly losing up to 30% of visitors 
from Google19. Direct hotel bookings reportedly 
dropped by 36%, with traffic diverted to large 
intermediaries, increasing intermediation and 
potentially raising costs and prices20. Users now 
require up to 50% more time on searches to 
find relevant results21. 

Additionally, LinkedIn removed job 
recommendation features such as “jobs you 
might be interested in”.22 These changes 
reduce service integration, limit platform-driven 
discovery, and weaken direct visibility for 
European businesses.
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Preserved incentives for 
gatekeepers to innovate and offer 
new services

Contrary to the expectation that gatekeepers 
would retain full incentives to innovate, DMA 
interoperability and sideloading obligations 
have affected feature availability and platform 
safeguards. Apple initially delayed the rollout 
of Apple Intelligence in the EU compared to 
other markets, citing compliance and security 
concerns, while iPhone Mirroring and SharePlay 
Screen Sharing enhancements have not been 
rolled out in the EU to date23. 

The DMA also requires sideloading and thir-
d-party app stores. Over 95% of malicious 
Android apps are associated with sideloading, 
increasing exposure to malware, phishing, and 
fraud24. Third-party app marketplaces and alter-
native payment flows may weaken centralized 
consumer protections and increase exposure to 
fraud and scams25.

Better outcomes for consumers, 
including more choice, easier 
switching, and fairer prices 

Instead of improving consumer outcomes, 
evidence suggests that users face less efficient 
search experiences and increased friction. Sur-
vey indicates that 62% of Europeans face longer 
search times, and 42% of frequent travelers 
find flight and hotel search results less helpful 
following service de-integration. 

Consumers report a strong preference for pre-
-DMA functionalities and express willingness to 
pay over €100 to restore the prior user experien-
ce, suggesting reduced consumer surplus and a 
deterioration in perceived service quality26.
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